
      

June 2, 2026 

 

The Honorable Brett Guthrie 

Chairman 

Committee on Energy and Commerce  

U.S. House of Representatives 

Washington, D.C. 20515 

 

The Honorable Frank Pallone 

Ranking Member 

Committee on Energy and Commerce  

U.S. House of Representatives 

Washington, D.C. 20515 

The Honorable Gus Bilirakis 

Chairman 

Subcommittee on Commerce, Manufacturing, 

and Trade 

Committee on Energy and Commerce  

U.S. House of Representatives 

Washington, D.C. 20515 

The Honorable Janice Schakowsky 

Ranking Member 

Subcommittee on Commerce, Manufacturing, 

and Trade 

Committee on Energy and Commerce  

U.S. House of Representatives 

Washington, D.C. 20515 

 

RE: H.R. 8413, the SECURE Data Act 

Chairman Guthrie, Ranking Member Pallone, Chairman Bilirakis, and Ranking Member 

Schakowsky: 

NATSO, Representing America’s Travel Centers and Truck Stops, and SIGMA: America’s 

Leading Fuel Marketers,1 welcome the introduction of comprehensive privacy legislation, the 

SECURE Data Act, and commend the House Committee on Energy and Commerce’s ongoing 

efforts on these policies.  

 

In particular, NATSO and SIGMA appreciate that the legislation would replace the current 

patchwork of state privacy laws with a consistent national framework under which our members 

can better operate. A clear nationwide standard would strengthen consumer trust, provide 

individuals with meaningful control over their personal information, and give businesses the 

certainty needed to innovate, protect data, and drive economic growth.  

 

As the legislation advances, NATSO and SIGMA encourage the Committee to carefully 

consider how data minimization requirements under the bill are applied in practice. Travel centers, 

truck stops, and fuel marketers rely on customer loyalty and rewards programs to provide 

customers with personalized offers, benefits, and discounts. Overly restrictive limitations on the 

collection and use of data that consumers provide could inadvertently reduce the effectiveness of 

these programs and diminish the value they deliver to consumers.  

 
1 NATSO currently represents approximately 5,000 travel plazas and truck stops nationwide, comprising both national 

chains and small, independent locations. SIGMA represents a diverse membership of approximately 260 independent 

chain retailers and marketers of motor fuel. The retail fuels and convenience industry provide 2.38 million jobs at 

approximately 120,000 retail establishments across the country. 



          

 
 

NATSO and SIGMA look forward to working with the Committee on the SECURE Data 

Act. Please do not hesitate to contact us with questions regarding our members’ perspectives on 

the provisions discussed above or any other aspects of the legislation.  

 

Sincerely, 

 

NATSO, Representing America’s Travel Centers and Truck Stops 

SIGMA: America’s Leading Fuel Marketers 

 

cc: Members of the Subcommittee on Commerce, Manufacturing, and Trade 

 

 


